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ABSTRACT

Online media is an important factor in the lifestyle
of the new generation. Provides quick and convenient
access to information. Marketing in the online media is
a must to sell products through this channel, such as
Facebook ads, Google ads, Youtube ads, Instagram
ads. The main purpose is to make our products more
recognizable. The researcher found that Nowadays,
people can easily get information through search
engines such as Google. One of the most popular Thai
people. Also find the product you want easily. This
research is to study the factors that affect website
rankings in Google. By studying various researches.
Researchers divide the three broad categories of
factors, including keyword selection, internal site
customization factors, and external refinement factors.
By experimenting with sample shopping sites. By the
way, the study samples were taken from shopping
samples from the sample sites. Www.truehits.net. All
143 websites put these websites to work. Factors in 3
SEO TOOLS are MozBar, SEOQUAKE, Google Tool.
Then, these factors were implemented by SPSS 17
program using the Multiple Regression method.

Keywords: Digital Marketing, Search Engine, Data
Mining, Innovation Technology management, Search
Algorithm, Ecommerce
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