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ABSTRACT

The objective of this research is to study the distribution of rice in the international
market. The “precooked rice” is rice that can be consumed conveniently and does not need
rice cooker or any complicated procedures to prepare. It needs 5-10 minutes to prepare.
The study found that consumption of Europeans and Americans who visited Thailand related
to the distribution of precooked rice in the international market. The consumers concerned
nutrition in the highest rank. The correlation between consumption of nutritional rice and
the distribution through hypermarket and food-product shops are 0.265 (r = 0.265) and
0.254 (r = 0.254) at 0.01% confidence. The suggestion from this study is precooked rice in the
international market should be nutritional supplement and should be sold through the
hypermarket and food-product shops of food product. It will be the best way of selling of this

product in the international market.
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