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ABSTRACT

The objective of this research was to study factors influencing consumer behavior and satisfaction
using advertising blog service on digital social network in internet. The results of this research were as
follows: the internet social network users with difference individual factors affected not difference reading
behavior relating to blog advertising. For blogs marketing factors relating to websites; blog’s contents can
predict the internet social-network users’ reading behaviour on blog advertising statistically significant at
level 0.01, The aspects of life-style activity and opinion have correlation to the internet social-network
users’ reading behaviour relating to blog advertising at a 0.05 and 0.01 statistically significant levels.
Reading behaviour on blog advertising has correlation with to the consumers’ behaviour on blog reading in
the same direction at the low level with a statistic significance level of 0.01. Reading behaviour on blog

advertising has correlation with to the internet social-network users’ satisfaction relating to blog reading
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behaviour, the general use of blog advertising, information display on web blogs, and web blogs’ activities

and members’ relations at 0.05 statistically significant levels.
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