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ABSTRACT

One of the main purposes of using social media is entertainment. Access to social media is
convenient and quick, as is creating new content, spreading it via social media, and interacting with the
programs, which includes the flexibility to be able to move forward or backward according to interest.
Therefore, people have begun to accept watching online programs rather than traditional home television.
While traditional media operators not only lose advertising revenue as it spreads across online media, they
also lose revenue as a result of increased viewing channels while the number of viewers remains constant.
As a consequence, the competition in the industry social media program is extremely competitive.
Traditional media operators must adapt their strategies to changing consumer needs and behaviors while

also incurring higher operating expenses. The objective of this research was to determine the analysis of
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factors influencing the decision to watch programs via online media by examining reference group factors,
lifestyle and value factors, and marketing mix factors such as product factors, presentation channel factors,
and marketing promotion factors, as well as demographic characteristics such as sex, age, marital status, and
occupation, by surveying through 411 sets of questionnaires as a data collecting instrument. The statistics
used in the data analysis were descriptive statistics, namely mean, percentage, and standard deviation,
whereas inferential statistics were factor analysis and multiple regression analysis. The results showed that
factors influencing the decision to watch programs via online media are channel factors, product factors,

modern lifestyle factors, values, and reference groups.
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1 6.819 35.891 35.891 6.819 35.891 35.891 3.904 20.549 20.549
2 2.596 13.664 49.555 2.596 13.664 49.555 3.184 16.757 37.306
3 1.366 7.187 56.743 1.366 7.187 56.743 2.609 13.730 51.036
a4 1.114 5.861 62.604 1.114 5.861 62.604 2.198 11.567 62.604

Extraction Method: Principal Component Analysis

9NAN597 2 waneAn Eigenvalue iliANLnnT 1 uaze Factor Loading sassudsluiladuasdedites
nh 0.5 wuttlumsatndadedian Eigen value 11nnd 1.00 fetfufsannsadalunguiadeludléis vun 4 ndy
s fannsnosuieemunlsUsuvesiulsdassfuiounlifeiesas 62.604 uanidleussnautustvinyes
psdusEnaUnduinuresiafovyuuny aunsodangudladeldiiu 4 nquilads Faagldnguiiadelmildannnis

AFILNVITY MRS 3
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M19199 3 nquiadeiilaannnisinsgidadunaznsnyuwnuua (Rotation Component Matrix)

Aus

perUsENOU

3

1.Uadeduguuvumsatiudiauuuadelnl Aoy uazngudneds
1) Msurmsensiundessulaiviliddnieglunseuadn

2) mssurnsemsiiumsdessulaivinliiEninduauiuars

3)

4)

aunsoidessnisusulliduidoammuniugdu

yanailFlunsussnduiudnssiunnuaule

5) yanafilflumsérsdeddoidea

6) MsFurmenssihumsdossulaivilisuiinmsiumgnisaliasans

7) uanalnddavilriesniuruemsmadesoulay

2. Uadedudasmamsieaue

1) awnsadrfenensldvniinnnan

2) miifsdemamsiurudoseulaiilaigeen

3) ansaidenvudomaenstoundilfheuazazan

4) Feamemssurufiauiiuadouazldiuie dmsunisiurusionts uansnuRn
nagnla uasuUsdulviEay

5) 91eMTYoMINISTmaINIae

3. Jadedudadiunisnann

1) gomansUszanduiusveaiuleiviosenisiinnuvainvany

2) msdaaiunisnaiadianutanla Wy wan Line Points Wosusuaduuaznagnle

3) MsUssnduiudiferdunensianuiaule

4. Jadednunandoua

1) madusurnudessulatfiganim iwu nwuazdesnudn linsean usu

2) ilemsensiianuadisassd aunauiu waswAANAY

3) guuuumsaniliusenisiiannanhaula

4) HlayanAusienishdunniin

0.803
0.786
0.714
0.670
0.648
0.640

0.592

0.811
0.755
0.663
0.632

0.584

0.805
0.788

U.070

0.744
0.661
0.656

Extraction Method: Principal Component Analysis

Rotation Method: Varimax with Kaiser Normalization

2.1 Yadefilaninnisimsenladen 158031 Jadedruguuvunisandiuiiiauuuadislva dn deuuas

v
I o o

ngud1ede Inedienduysalvestminiuladen 1 Welnismyuunuwuuyuain (Orthogonal Rotation) ¢e5us3

wund (Varimax Rotation) #ifif Eigenvalue e 6.819 UizﬂawﬁEJmi%“wmwEJﬂ13muwwﬁaaaulaﬁﬁﬂﬁiﬁﬂdw
oglunszuadany (X2.1), mssurusemsumsdessulatiiliidninduauiu asfe (x2.4), awnsadizessni
Suralulfiudoaunundugdu (x2.3), yanadildlunisuszanduiusnszduamauls (x1.2), yaraildlunis
$re8eiToides (X1.1), madurusemssiunsdeseuladhliiuiinmsiumgnsaluagsinis (x2.2), waryaaa

TndTavinlieensurusie n1snsdesaulad (X1.3)
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2.2 Yaduiildnnsinsgitiadod 2. Bond1 Jadedudasmmenistineaus Tnefieduysaivosdmimidn
Tuileded 2 1ilefin1suuuunuLuyyuaIn (Orthogonal Rotation) #2838Wa3usnd (Varimax Rotation) fiiAn
Figenvalue fie 2.596 Usznauseanunsaindssonislinniimninan (xa.4), mainfstessmsiursdossulat
ladgsenn (X4.2), anunsadenvaiiovnemsdeuvasldienazazain (X3.3), Temnamssurianuiiasiowayld
Uiy dmunsfuranensuansasdaiiiu nagalauazuusthiligBu (x4.3) uazsenisiitemnanisidn fa
nanaeuazazan (X4.1).

2.3 Yaduiildnnsinsgitiaded 3. Fond tedududadiunisaann nefianduysaivesamiminlu
Jadu? 3.1iefin1svyunnuLUUyNRIN (Orthogonal Rotation) #2835WA3uaNd (Varimax Rotation) #ififi
Eigenvalue fie 1.366 Us¥naurie Yaanianisusenduiusveaivledniesienisianumnainuany (X5.2), A3
duaunsnainiinraniianla Wy uan Line Points iilefurunat waznagnla (x5.3) uaznsUsznduiusiien fu
sensiianuiaula (X5.1).

2.4 Yaduiildnnnsinszitaded 4. Font tededundadadt Tnefidduysavesrdminludaded
4 \flefinsysuunuLuULa7In (Orthogonal Rotation) $e3BWa3uund (Varimax Rotation) fisid1 Eigenvalue Ag
1.114 Usznaude mssursiudossulatiiaunimtuninuasdssaudnlinggan Wudu (x3.0), idemsenisd
ANUAFIIATIA AynALIY waziwaamay (3.1), JUuvunsdndusenisianuiiaule (x3.2) warilavundu
s1emsliunnin (X3.5),

3 nflsﬁt,ﬂﬁ'lzﬁamn'ﬁmaaawmm (Multiple Regression Analysis)

#3%e1in Factor Score ldannisiinsgitafeiifinasonisdndulaidensususenisiiunsdodsay
ooulay Fsanunsmiruniinsizsivnannisanasenyan (Multiple Regression Analysis) tleasnsaunisauduiug
sewhsnadaduladoniurumemaiumnsdedinueeulaflastaderis 4 Yady Swmaillésuannisiiesesiaunis

'
Saa

anneennAn szaunsaveniaindladeladanidnsnadenisdnaulaideniususensiumdedinuosulatives

¥
o o

Y oal ] a v v ¥ a ¢ v a
Qusimammuammy 0.05 ua lenan1siAsEsadl

M19199 4 KAAIHANTIATIEVINITARRBELINTAN (Multiple Regression Analysis)

fns B SE Beta T Sig.

AN 4307 0.027 157.078  0.000*
sugduuunsiiiviinuuualioln afleuwagnguensds 0130 0027  0.190  4.734  0.000*
AuNdRsT 0223 0027 0326 8136  0.000*
AULDINNITULEUD 0.333  0.027 0.486 12.121  0.000*
PUANLEZNNITNATN 0.035  0.027 0.051  1.1268 0.205

a. Dependent Variable: mssinaulaidensususionisniiunsdedsnussulail

* fJodAyneadanszau 0.05
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'
Saa

NS 4 WUINALUSDASENLBNSNasansanduladensususwn1sHIunsdadanusaulatiagiedl

o o w aada o

HedAyneadiiisedu 0.05 (t-test vosladedidn p-value < 0.05) dviavua 3 Jade laud 1) Yadesuguuuunis

)

v

anfiudiiauuuadelval Afleuuasnguensds 2) Jadesundndue uag 3) Jadesudemeniniiaus a1nua
nsAnwasaasiluuanneelisnyan (Multiple Regression Analysis) lanall Aadusyiunisanaulaiden
Surusemaiunsdediateaulal = 4.307 + 0.130 mugluuunmsandudiauuvads Tl dounasngudneds

+0.223 AURAANN + 0.333 AUTBIMINITULAUD

dyuna

Foyanginssumsiurusionsiumsdessulatuenguiietnie naufeg1s@snnEeniUTLTIBNS
sunsansvinu Anduseuaz 89.54 sesannde lndn/uduiiey Anludesay 53.28 lnesurusiy naduusedh
ynu Anidudesas 50.36 sosnanile 1-3 usiodun v Anluosar 32.12 wavuraradildinaniuey 1-2 dalus An
Hufenaz 48.90 vesngusethaimun dudefinguiedndlilumssusuanniian fe Youtube Aniluorar 64.48
3998331 fie Facebook Antludewar 15.09 uaz Line TV Aalufasaz 10.46 audiu uazdomnainsiurusenis
319 ¥ Netflix iftix Twitch wae Viu \udu Anliudosas 9.97 ssienssusudunguiesieiffduiusitu Aa
Hufesay 3¢ Tneiufduiudtusenannndy 1 egn ldhasfunianagnla Amdudesas 86.52 uvstuiiom
F18m13 Andudesaz 66.67 uanspnuAniu Anludesar 42.55 uaznafianu AnduSesaz 12.06 mudwiu

emsfinguiegiadenuriazuandeiuly dndvgideniurimensussamazas Andufesay 22.14
seeasNAIIeNsUANNLIY Fa50eT9d1u | Can See Your Voice Wag The Mask Singer \usiu Anilusesay 18.98
uaztionfigadesiemsuszamdu leiun migu msfnvuazsssuy Wusu Andufesay 4.62 sy dwsu

o [

Tagusrasdlunssurusenisitunsdessulal nuidwlngdesnsanuduiviiniew/raenienfnduasas

o o

96.60 s9988NADANANYINANTUAzE R MlUaUNINAUdBuARuTenas 35.28 uazTeray 25.55 MG

Yoyatldeniininadensdndulaidensvrnensinumadedinuooulat nan5idetadendsvs wa
sonsinduladensurumensiumdedsanesulatdionua 3 Hads 1) Jafedusuuvunisduiuiinouuy
adelny Alleuuwazngud1ede 2) Jaduarundndod uay 3) Jaduduteanienisdiaue Mnuansfngaiunse
aframuvnaneedamyan (Multiple Regression Analysis) el Aedesziunsdnauladensurusenissiny
msdednuoaulall = 4.307 + 0.130 FugluvunsdnduTinuuvadislnl Ardouuaznguinsds + 0.223
wARSST + 0.333 furpamnemstiiaue Ssannsneduisusazdeteiiadulded

Frudesministiaue dmatensinduladoniumimensiumsdossulay Madesmnadnfmannuans
Ligsenazmnuazitriisonislanniinana szduidulimnuddgyiunsldauiioe azmnuazsings nan
Iinduiusegslasumnunniuasanuazmnduimdndlunsdaduladonsuruse msiumsdessulat

undnfud dawadonisdnduladeniurusenisiiumsdossulat Sesznoudie nnuazideswes
srmsnuda lainszan emiiawaisassd aynaunuuasndamay seonauguuuumssuiunenshaulauay

lewanausiensiilidinnin Jailiguilaa/duudadulaidensurusenisitunideseulat
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AuUkuuMsAiiuiauuuadelu Adeuwazngusneds deadensandulaiionsurusienissiumig
doooulard enaiosnanmsiurusemsiumsdessulatiinlig uawivaiveglunssuadsnu fuivnansiu
wrnsaiuarsIng uazthidessmlaunniugduld sudayanadililunsUssnduiusivodouanszduniny
auls wazyamalnd@ailiesnvusenisinumadessulal anunsananlsindedesugunuumsduiuiinuuy
arfolvl Ardosnazngussdadunidutedvdfyiinszdulvfvnioanuauls wazvhofigdaduladon v
semssiumsdessulat]

sudaaiumsnan lidwadensinduladensususemsriunsdessulat o1aidesnain Tusludud

anuadeafsiuUszneuiulifgeanuaulaundnduuddailalinnuddyiuladel

Yatausnuzlunisuinanisane Uy

Jotauauurlunisinanisfnululdieusulsuasimunsenisludiusing deld lnsagesuienudady

o o

fidswasienisinduladensveumensinunsdeesulal FuFesdduaninnludesldsd

furosmsmstiaue dedsnussulavifuvesmeifidnenmuaziunumludinusedriuegisnnly
Hagtiu wswdudediansadddldienazyniivanan guszneunisisasesnuuuivledliiiaiumes
viuadeldinuhewasligenndmsumssurusiens managnla mMsuaninuAaiu nsnafianI waznsuuatu
TuAgdu eiiunnuedesiuazamasaanlsifugulunslin

AuEARAMe HUsENaun153InsiinudAyiun1sNuauN1TREs a$19a538 Waun wasuSuussguuuy
waziilemsenis ietuuanuimsldodianngan netiaueiienlnaly s sewngnsaliiaguu eyl
srnsldsuaruion iWeusidmuutmenisnan uaziineldnisdniuaugstu Snfafamnsonaneoumudiiag
weunsiedldegnaad msnenagnduaziiindarnuannsndadubesdfyeebs

srusuuuunsidudianuvadiell ndes uaznguéneds dwasdonisindulasniign lugeiideyalva
A1UBE19TIAL37 MsuTinasuaidessingg dedusesdndusgrannlneianizegiadnissudiuniede
oouladidudemsnsioasiiiuszaviamuazinsiian tnzannsadluiduundsiredaazaunndugdy
1#usenoufusiensmadessulatiiamuuaindesa Offline ileneuaussgUuuumsiuTinfiudsuludni
Fansiiduinlugiudusoudiasdy sliauiannuaionaranldie nainssuwasnsindulafaudsuly
augaasipideanisanuazmnauie gUuszneunsasiidefisanudios nsuaznginssuvesnguidmine e
Usuilidhfunssuannuienvesfuilaa/duuiiuasundainasn 1Ia1LaraNINIANBUALDIAINABINITVEY

v

duslna/guuusiasngule sudavihligvuiivinund ansual uasnginssuifainnisdensurusien1snfniumide

Y

paulail
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