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Abstract

The purposes of this research were to 1) study big data used in business, 2) study the
management of business data, and 3) study the relationships of big data and data management
for business success. The sample group used in this research was 206 companies. Therefore, the
instrument used in this research was a general company’s information questionnaire, a big data
used in business questionnaire, a data management questionnaire, and a questionnaire in
business success. Moreover, the statistics used in the research were 1) basic statistics -
percentage, mean, and standard deviation. 2) the structural equation model was used to prove
the hypotheses data on the relationship between the use of big data and data management for

business success.
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The research findings were found as follows. 1) the big data used in business in overall
aspect is at a high level. The companies most frequently used “Social Media” as the big data at
the highest level. 2) The management of business information in overall aspect is at medium

level.

The most used enterprise information management is the business intelligence. 3) the big data
influencing business success at 0.77 and at 0.01 level significantly. The data management
influencing business success at 0.73 and at 0.01 level significantly. Lastly, the big data influencing

the data management at 0.95 and at 0.01 level significantly.

Keywords: Big Data, Data Management, Business Success.
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