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Abstract

Research on Designing the Tungmon logo to be used as a trademark for Basketry products
Tungmon Elderly Club, Prasat District, Surin Province. Research objectives 1) To design the Tungmon
logo to be used as a trademark for Basketry products Tungmon Elderly Club, Prasat District, Surin
Province. 2)To study satisfaction with the Tungmon Logo Trademark of basketry products of the
Tungmon Elderly Club, Prasat District, Surin Province. The people and target group for this research
are students of the Tungmon Elderly School, Prasat District, Surin Province. A total of 50 people
used participatory research methods to study and analyze the identity of Tungmon Subdistrict and
then create a symbol. It is designed to be international. Can convey meaning easily to remember

The results of the design and development of the Tungmon logo It is a picture of the
Diamond Castle. Basketry, palm trees and Tungmon text with English Tungmon added to make it
international. It is designed in a horizontal oval shape. To be used as a product sign for basketry
products of the Tungmon Elderly Club, Prasat District, Surin Province. The results of the study of
satisfaction with the design of the Tungmon logo found that satisfaction was at the highest level.
and are satisfied with the issue The beauty of the image, the symbolic elements The mean is higher
than the other issues, with a mean of 4.64 and a standard deviation of 0.78. The interpretation of

the mean satisfaction is at the very good level.

Keywords : Logo, Identity, Satisfaction, Tungmon Subdistrict
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