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Abstract

Currently, the automotive industry has used the robot in the production line,
therefore, this research aims to study the Decision’s factor in Buying Robot to work
instead of human labor. The samples uses in this study are employee in automotive factory
from supervisor level totally 400 people. Tool of this research is questionnaire and the
percentage, mean, standard deviation; ANOVA and Scheffe are applied for statistical analysis.
SPSS program is used for analysis at the significant level at 0.05.The research results of
the Decision Factor in Buying Robot instead of human labor at the significant level of
0.05 found that the overall perspectives are in high level. For the individual factor found
that the most important factor are Needs for Robot, Management after buying and
implemented and Decision to Buying of Robot respectively

Keywords : factors, industrial robots, automotive industry.
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