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Abstract
The main aim of this research is to study of Shrimp Herdsman’s factors decision
making on buying an Auto-feeder in Chanthaburi Province in order to more sale volume
by improving something of market mixed of this research that be used by survey research
where is local and questionnaire data will be collected by 244 populations. The results
shown that the price effect of decision making is reasonable price, Simple way of
ordering is representative, Salesman personality is well goods knowledge, A stuff dimension is
101 - 150 Kes., Favorite brand is CS auto-feed, attribute of auto feeder is durable, information
of decision making is an exhibition by respectively and marketing mix of decision making
in terms of side is found that personal side or people is highest level and when the
analysis difference of marketing mix by categorizing gender be found that when compare
with side have a significant difference in statistics at level of.05 for 4 sides such as
distribution, personal or people, physical evidence and presentation and process that

mean, the male is higher than female by all side.

Keywords : main factors, decision making, marketing mix
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