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Abstract

The purpose of this research is 1) to study the satisfaction of the making a purchase of
cosmetics through online media, 2) to analyze and compare the factors that influence the decision
to buy cosmetics. The data collection is collected from two stores consisting of 451 members from
Ammee shop and Chocolate Chip Chanee Khay Prang shop. The research tools consist of four
types: Frequency, Percentage, Mean and Standard Deviation (S.D.).

The results showed that the satisfaction of the decision to buy cosmetics through online
media of both groups, most respondents had the age range of 20-29 years. Most respondents were
students with monthly income between 5,001-10,000 baht. The buying frequency products online

is 3-4 times per month, preferring to buy 1-2 products at a time. In addition, respondents have a
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behavior to buy products related to previous products. Where, the influence of choosing to buy
most cosmetics by themselves. At the same time, the marketing mix factors that are first priority
are price factors and product quality factors. Suggestions from respondents are that stores should

have a reasonable and fair pricing.

Keywords: Satisfaction for Decision, Decision in Online Product
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