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Abstract
This research aims to study the technology of acceptance in the electronic commerce
website affecting purchase decision: a case study of an e-commerce website for community
enterprise seasonal chili paste fruit group, Ban Wiang Sawan, Mae Moh Subdistrict, Mae Moh District,

Lampang Province. The 400 customers who have experience of buying products on an e-commerce
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website are the research sample. This sample size is calculated by Cochran’s formula in the case
of an unknown population. The sampling is operated by convenience sampling. The research tool
is the questionnaire involving the technology of acceptance on an e-commerce website affecting
the buying decision. The percentage, mean, standard deviation, co-efficient correlation, and
multiple regression are the statistics used.

The research results reveal that the overall consumer opinion in the technology of
acceptance of the e-commerce website is very satisfied with 4.18 of the mean. Each aspect is
explained as the following. Firstly, the perceived usefulness aspect is very satisfied with the
convenience of buying products everywhere and twenty-four-seven shopping. Secondly, the
perceived ease of used aspect is also very satisfied with uncomplicated using and taking a short
time to learn. Finally, the overall consumer opinion in the decision making in shopping online is
very satisfied with 4.12 of the mean. Moreover, the coupon and discounting are the sale promotion
strategy affecting online purchasing decisions. The technology of acceptance factors of the
e-commerce website affecting the purchasing decision are 1) e-commerce website helps consumer
knowing the current information 2) e-commerce website encourage the product to the attentive
consumer and 3) e-commerce website has an appropriate screen layout for easy understanding
with 0.432 of the multiple coefficients which 42.8 percent correctness of purchasing decision

forecasting.

Keywords: Technology of Acceptance, purchase decision, e-commerce website, community
enterprise
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