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ABSTRACT

This research aimed to 1) study digital media to promote community products, 2) develop
digital media to promote community products, and 3) study the results of publicity trials to
promote community products. The target group consisted of a group of five experts who have got
a doctoral degree in digital media development experience or product promotion experience at
least three years; seven product groups; five groups of five people consisted of one chairman of
product group and four persons who were responsible for producing products including twenty
tourists or general customers, The instruments of the research were a questionnaire towards the
public relations media, a questionnaire of the experts on the suitability of digital media elements
to promote community products, and the satisfaction questionnaire towards publicity materials to
promote community products.

The results indicated that 1) the study of the digital media to promote community
products consisted of three aspects: (1) study of problems/needs consisted of accessing customer
groups which was limited in the community and be only acquaintance, and promoting community
products online, (2) interview the target group about the digital media guidelines to promote
community products. (2) solve the problems which consisted of developing publicity materials
which divided into two models: video media and image banners, finding the quality of publicity
materials by experimenting with and assessing the suitability of public relations materials, and the
implementation consisted of media promotion for community public relations channels, Facebook
fan page and Facebook group; two user groups, community product group and tourist/general
customer group. Tool used for investigating the satisfaction was a questionnaire of digital media
promotion for community products and the results of expert inquiries for the appropriateness of
the promotion of community products. The development of digital media to promote community
products showed that the appropriateness was at the high level as a whole. The publicity materials
to promote community products showed that the satisfaction was rated at a high level as a whole.
The invention with the publicity materials for the promotion of community products was rated at
a high level (X = 4.25, S.D. = 0.46).

Keywords: media development, digital age, promotion, community products
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