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ABSTRACT

The objectives of this research were: 1) to develop a digital marketing business
model for longan products in Ban Hong District, Lamphun Province; 2) to develop a
digital marketing technology system for longan products; 3) to disseminate the use of
digital market technology to promote the marketing of longan products. This research
was conducted as a practical study with the participation of longan farmers. The sample
group consisted of the community enterprise for Product Development of Vegetables,
Herbs, and Fruits in Ban Pa Puey, Ban Hong Subdistrict, Ban Hong District, Lamphun
Province. The tools used included interview forms, questionnaires, websites, video
media, and online marketing platforms. Statistical analysis involved the use of mean and
standard deviation. The research operations included studying the community context,
organizing interview forums on longan production and marketing, building a business
model based on SWOT analysis, BMC, and Digital CRM, developing a digital market
technology system, promoting the products, and organizing training sessions to transfer
digital marketing knowledge to the community. The findings of the study revealed that
the business model had strengths in products that included both fresh longan and
processed longan, meeting organic standards. Efforts were made to build customer
relationships; however, there was still a lack of product information management for
distribution. Consequently, a digital marketing system in the form of a website and video
media was developed to promote the value of the products. It was utilized to publicize
and reach out to customers through digital marketing technology and social media
platforms. Additionally, training sessions were organized to transfer knowledge on the
use of digital technology and business practices. The evaluation of satisfaction and
quality in knowledge delivery resulted in an average score of 4.22 with a standard

deviation of 0.63, indicating a highly satisfactory outcome. The information system
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implemented was capable of storing product information and facilitating market

promotions for the community.
Keywords: Longan, Enterprises, Digital marketing, Online marketing, Ban Hong
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