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ABSTRACT

This research aimed to: 1) create a business model for the marketing of woven
products from community enterprises, 2) develop digital market technology and
publicize digital marketing channels, and 3) transfer knowledge of digital marketing to
community enterprises. The research was conducted using participatory action research.
The sample groups were 25 participants from the Mae Sa Noi community enterprise in
Pong Yaeng Subdistrict, Mae Rim District, Chiang Mai Province, and the Mae Ka Pieng
community enterprise in Saluang Subdistrict, Mae Rim District, Chiang Mai Province. The
research process included studying the community context, creating a digital marketing
model, developing digital market technology and publicizing digital marketing channels,
and organizing training sessions to transfer digital marketing knowledge to the
community. It was found that the Mae Sa Noi community enterprise had basic digital
technology skills, enhancing their digital marketing through Facebook platforms, ad
campaigns, content creation and posting on their page, using LINE Official Account, LINE
MyShop, and creating video media. Meanwhile, the Mae Ka Pieng community enterprise
lacked digital technology skills, so they started with a Facebook page and video media
creation. Training on digital marketing strategies and applying digital market technology
showed an average satisfaction at a high level (X_: 4.08, S.D. = 0.52). The knowledge of
digital market technology could be adapted and utilized in the handwoven textile

community enterprises.

Keywords: Digital Marketing, Online Marketing, Handwoven Textile, Commmunity Enterprise,
Ethnic Group
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Usspudaau (X =4.12, S.0.=0.66) Anudianalalunisinlasainisausulaeninsiy (X =4.12,
50.2043) feunildsuusslomimseusunded (X =4.08, 5.0.2057) anumnzandogunsal
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fldlun1seusu (X =4.04, $0.=0.53) nsldarluniseusy (X =4.04, S.D.=0.45) ffousy
anansadinnuinlasulumeuns/dnenenls (X =3.92, $.0.=0.27) uagdidrausuinnuinig
W1he neunsausy (X =4.88, S.0.=0.52) MuAIAY

anUseNan1sIve

Afeildnvmuinguszasd Ae 1) afrlueagsfianemanainvenandasiime
YOIEMNYUIY A NFudaviayuvurnneiiet uwiantey dualdaugs sunausisy danin
Wealvy waznguiaviaguyuiveiiet izl fuaazads snaulsy Jmingeln
Tngnansadaluinagsianaznaununsnainfara iliiugaudnesouuaslenafiaiunsa
UlUUsuUgaMnunaInAIialusuing lunagsnadanuaenAae i ukuInganNIsHaIu
n15AaaR Iad MUy Usenounis (Saundiesuan wavau1355a 3IMA 9, 2564) uae
nsdaasunisnatneeulatvedamiaguyy (S3n15 UaA3 wazdasedl qniune, 2564)
Fahmaldldwauinainddiasdely 2) Waunmaluladnainfdsavesndnfasidmne
vosTanAaguvung uuAnus 4 ssdunsidaninduesuladuaziduyomialy
MsUsEnduius aud mnlinesiluinagsienuin dewelulad sannAdviafiunzasldam
fo lavl wlwdn warddle TelinguiamAsyusutiuwianios i dvnuenisldinaluladd
msasrmthmanadn lavinedey laveenfimdoaudniaug uazasvinle wavnguiamie
guyutuwlizles aevinuelunisldwmelulad Jsasraiigeanininamlasdnuazasnaiale
nsidenltiadealeunannefunuvesulay finasensmteyaduduazuinsiuandieiu
Juogiumufisneladiuyana (yaBnn ndusnde, 2562) uenantanmsiineilunagsia
wuin naugnAasduinvieadion §RuAnwigeu wazgndilusuuansdud nsaing
oMU UM sieadien n1sliang wazmswdnuuuneusdiun Sdmtaslunissge
and1 msadadenilunmsinsnaaddaliAenisseusundndas msadadonidsun
agviliiAnnafdenisiinisnatn (edusns wisaay wazame, 2565) Sazdawaliinnis
AIENUnTUIAUA mia%"mLLUiuﬁﬁuﬁwﬁmauauaamamuqﬂf»’ﬁ (Daniar, Marta, & Sampurna,
2020) 3) sngneaanuIuraInATaLaENsUSEENAlmAlulagna1nddvia Tnetdeininug
Pnmsiawinalulagnainfdvavesguruniduuuimiinisasy nan1sussdugidnousy
wudn danuienalaludunisaieneaanuiivasnisinluldam fe dnegluszauiianelaun
(X =4.08, 5.0.=0.52) Juireusudrulngaziiugaaisfianudunglunmswdsdvede wivin
vinwgmsltmalulad fandndiuiiosnsdndannsaldnumalulagly ndsansiunsousy
wEAdelAI U dunmmsldnumaluladnaddsianudn ngudl 1 SamAvguvudimedlethy
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